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Abstract: This study aims to highlight the role of intellectual capital in
enhancing the competitiveness of the organization, and in light of the rapid
changes and great challenges experienced in recent years in the business
world, which was due to the emergence of the phenomenon of globalization
and mergers and strategic alliances between organizations giant pursuing
innovations and creations fast, and then transformation of the economy to
the so-called knowledge economy. Thus, this study focuses on the
importance of intellectual capital in modern organizations, and review briefly
the literature and theoretical foundations related intellectual capital, as well
as various concepts relating to competitiveness, and the reference to the
important role which promotes intellectual capital in support of competitive
advantage and enhance the competitiveness of the organization are year,
and to achieve efficiency and organizational effectiveness and success of
the organization.
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