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20072006200720062007

10.5

2

9.8874.480.533.523.813.6519.020.831.55

. .28.1

2

31.63118.5

1

173.3

7

14.6

7

20.6436.6952.515.175.17

26.1

8

26.3121.7

1

148.2

8

8.068.1421.333.225.235.23

12.4

2

12.3371.8875.941.762.4512.6816.680.431.11

8.588.6362.9563.340.580.587.3810.340.590.51

2.122.332.014.770.130.212.562.56....

8.0914.5665.8173.051.381.383.964.36..0.16

16.6

2

17.3223.9633.621.582.137.6910/70.030.04

1.561.566.375.40.50.51.361.360.010.01

1.720.912.6619.362.3..9.469.850.010.01

1.221.156.086.90.110.110.111.13....

442.2248.360.060.060.140.19....

10.6

5

10.3369.5996.332.442.7112.2211.560.580.73
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9.189.3822.127.462.43.177.199.52..1.49

27.2

1

28.24109.6150.4

1

8.3610.3434.5541.755.578.37

18.9

9

18.788.5797.2810.5

4

10.5429.5331.570.930.93

18.8

5

18.8530.5330.738.598.5826.3226.284.75.26

14.3

3

14.8723.8639.82.651.757.9511.420.270.57

4.127.6752.0764.151.31.5519.8523.381.271.53

1.11.133.5741.620.111.133.170.950.020.03

15.6

8

16.1678.05114.7

4

7.147.1418.6625.070.872.43

4.924.479.5413.760.360.721.251.43....

9.510.0435.9850.792.362.07

)(

9.6912.330.5)(0.78)

(

19.419.2340.7649.326.658.1729.5722.044.35.18

Source: ITU, Measuring the Information Society, the ICT Development Index, 2006- 2007
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-2-:

)20052006(

 )(  )(  )(

2006 *2005 2006 *2005 2006 *2005  /

8.0 8.5 1128 1067 14101 12611

3.6 3.6 5101 4658 129702 129702 . .

2.4 2.4 5312 4694 217898 192015

4.3 4.4 9419 8848 220137 200426

8.2 7.8 32967 28517 402710 363370

6.0 5.8 1823 1672 30298 28683

2.4 2.5 2797 2503 114727 101768

1.4 1.4 1212 1109 101904 80781

1.4 1.5 1460 1324 107484 89686

5.6 5.5 3637 3267 65401 58956

2.1 2.2 7290 6992 349138 315580

6.1 5.8 55304 46438 911813 805732

6.7 6.8 3254541 3042129 4846854 44983465

Source: World Bank, World Development Indicators 2008. www.worldbank.org

)*( :200520072008

2008.

3.:

   

 .4002005

2006 ) .(

0.16

2006.

http://www.worldbank.org


17

20642000-2008

203

459

16.873.8

.

.

186 35

.

4-  

 :

  

:18

−

.

−

.

−

.

−

.

−



18

.

−

.

−

.

−

.

−

.

:

  

  

.

:

-.



19

-  .

-.

-

--

  

.

:

1-)(

2000108.

2-

200728.

3-:

2000102.

4 -102.

5-

32004205.

6

200733-35

7-36.

8--

2002 .5253

9-40-42.

10 - Claire Breeds, Marketing direct sur internet,2ème édition,paris, Vuibert,2001, p18-21.

11 .199837.



20

12M. PORTER. l’Avantage concurrentiel des nations. inter-éditions, 1993

13G.GARIBALDI. Stratégie concurrentielle: choisir et gagner. ed. d’organisation. 1994. pp. 95-96.

14

 ""-

--200822.

1554.

162003

20

17

2005370.

18 :

-

2004 .70-72.


