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Summary

    We will through this study were first to identify all intellectual property rights related to
trade in general, and focus on the status of this type of rights of mind and not less important
than the rest of the other rights, with the show and reveal sources of goods and counterfeit
goods and pirated to the Algerian market in order to cheat consumers that the
goods marketed predicate.

Although the Algerian authorities have spared no effort in combating this dangerous
phenomenon and negatively affecting the economy of the informal sector during the Algerian
Customs, who plays the key role in the fight against this phenomenon, but it has not yet been able
to control the ports of this type of goods and the elimination of these the phenomenon entirely.
            In the second part of this study will be offered a comparison of the intercepts Algerian
customs points on border control and as well as internal, between the years2008 and 2009
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and this because of the growing and booming trade in counterfeit goods and pirated during those
two years, in particular, and this is what we'll find out in the statistics which will be reflected in the
study, to conclude in the latter some important results.
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