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Résumé

Under the shadow of the globalisation the organisations faced great pressure 

towards creating changement and adopting newly means and methods of 

production; for the welfare and amelioration of products and services. The 

desires and needs of consumers has taken different dimensions as before with 

traditional concepts especially and highly tied op with total quality; which 

expresses a set of criteria for a special products and services. 

The concurrence has led the organisations looking for it distinction services and 

product’s  meantime the knowledge  and ITC has taken  important place 
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strategies and economic role in  promoting quality products and services, so it is 

important to activate the relation between knowledge management; technologies 

and the management of total quality  
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