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The Effect of the Word —of-Mouth on the Consumer
Purchasing Decision Concerning His/Her Choice &
Loyalty towards the Brand Name

By
Dr. Netham M.Sweidan
Associate Prof.
Marketing Dept./University Of Petra
Jordan

Abstract

This research attempts to study the effect of Word —of-Mouth
communication on consumer purchasing decisions concerning his/her
selection and loyalty toward certain brand name. in addition to identify
the effect of demographic variables on consumers selection.

The descriptive analytical method is used, with other statistical
tools, and a sample( 312) is selected randomly. The research findings:
- There is a strong effect of the Word-of- Mouth on consumer
purchasing decision regarding the selection and loyalty to certain brand
names.
- Friends and relatives are the most influential power prior to purchasing
decision.
- Males are more influenced by Word —of-Mouth communication than
females.

The research provides a few recommendation to interested bodies
to include Word-of-Mouth communications in their promotional strategy.

Key Words : Word — of — Mouth, Consumer Loyalty, Purchase Dection,
Brand Name
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